
 
 

 

 
 

 

“I will be happy to be a reference and answer any questions (about List Services) for any potential client that would like to contact 
me by phone.” 
 
Richard Lawsky/US/ReadersDigest  
Director of Database Marketing 
(914) 244-5755 
 
“I’ve worked with List Services Corporation over the years and have found their service to be exceptional.  They provide us with 
terrific list brokerage, value added merge perge service that goes beyond basic processing, and best of all great reps that have 
become an important part of our team.” 
 
Dennis O’Brien, VP of Marketing 
New Track Media 
(617) 864-7360 
 
“ I will be happy to provide a reference for you and LSC describing our experiences with working with you on our direct mail 
campaigns.” 
 
Stuart R Jordan|  Managing Director 
University Health Publishing 
MediZine—The Leader in Consumer Health Education 
P: 212-695-3848 |  F: 212-695-2936 | sjordan@uhealthpub.com 
 
“I just wanted to take a minute to let you know how much I appreciate the quick turnarounds and helpfulness of your team with 
our new lettershop project over the last two months. 
 
Also, as always, my whole List Services team was really great last season!  Even when I needed to rush the schedule it was all 
done with efficiency and smiles (at least it always sounds that way on the phone).  Thank you! 
 
Allicia M. Clark 
Senior Marketing Manager 
aclark@scholastic.com / 212-343-6636 
 
“I greatly appreciate your company’s service.  Your expertise in direct mail promotion and your guidance and advice regarding 
our email newsletter and email product promotions have greatly contributed to the success of Rapaport Publishing.  Thank you 
for your valuable contribution.” 
 
Jim Moorehead 
Vice President, Circulation 
jimm@rapaportpublishing.com 
212-989-0200  
 
“For the past 6 years for USA TODAY, LSC has done a terrific job of managing the day to day needs of our computer services 
business.  Additionally you continue to earn our business job after job by saving us time and money.   I value your experience in 
the direct marketing field and rely on you to keep bringing us new ways to make our business more efficient and cost effective.”  
 
Steve Upton, Director of Subscription Sales 
USA TODAY 
supton@usatoday.com 
703-854-6483 
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